[bookmark: _WNSectionTitle][bookmark: _WNTabType_0]	
Collection Profile

	Segment:
	

	Location/s:
	

	Budget Allocation:
	

	Responsibility:
	

	Collection Owner:
	

	· [bookmark: _GoBack]Lending
	

	· Non-Lending
	



	SCOPE
	The aim if this collection is to: 

This includes, but is not limited to: 

Limitations of the collection e.g.
What’s included and why
What’s not included and why



	TARGET GROUPS
	List target groups with explanatory text as require:


	ACCESS
	This collection may be accessed via:
(List access methods) e.g. Library online catalogue; lending; inter-library lending

Access restrictions include:




	FORMAT (S)
	List format (s)
Why is this format deemed appropriate?

	LEVEL
	Number of items (if relevant).
Use Conspectus to denote level of material [footnoteRef:1] [1:  Refers to a standardised means of describing library collections and to a database of such collection descriptions. For example, conspectus level 2a denotes a collection contains ‘basic or introductory material’] 




	RELATED COLLECTIONS
	For example collections held in other states/territories or by other agencies:


	SELECTION CRITERIA
	Our selection principles are? (From the Collection Development Policy)
Will a Conspectus be used for this collection segment?
How will selection occur?
Selection of source, supplier, publisher etc
Controversial material – selection or otherwise?

Selection focuses primarily on:

	WEEDING CRITERIA
	Include, special notes/requirements regarding the weeding of this collection segment e.g. currency


	REPLACEMENT CRITERIA
	For example: Material discarded from the collection due to poor physical condition; and lost books will be replaced if they still meet the selection criteria and are still available/in print. 



	RETENTION CRITERIA
	Material may be weeded/discarded from the collection if it: 
Is outside the scope of the Collection Development Policy 
Excessively duplicated material is already held 
Is in very poor condition, beyond economic repair 
Weeded material where appropriate may be offered to other agencies in the first instance before disposal. 





COLLECTION PERFORMANCE MANAGEMENT

	Collection Management
	Who
	How
	When

	Consultation Group (internal)
	
	
	

	Consultation Group (external)
	
	
	

	Marketing and Promotion
	
	Strategies include:
	

	Collection Evaluation
	
	Performance measures
	

	Collection Monitoring
	
	
	

	Disaster recovery
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[bookmark: _Toc137279731]Additional Input

	Source
	Input

	
	

	
	




[bookmark: _Toc356283102][bookmark: _Toc365866039][bookmark: _Toc378045022][bookmark: _Toc388173180][bookmark: _Toc137279732]Definitions

The following words, acronyms and abbreviations are referred to in this document.
	[bookmark: _Toc356283103][bookmark: _Toc365866040]Term
	Definition

	
	

	
	





This document may be used or modified for use by any person or organisation, on the proviso that any ideas on improving this document are shared. Please submit document improvements/modifications to roger@rhcs.com.au

Thank you!
Roger 
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